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Thank You

Founded on the belief that South Australia 

has extraordinary generosity within it,  

SA Giving Week was created to help  

South Australians discover the joy of giving, 

give where it matters most, and celebrate  

the impact that generosity creates for  

our community.

Held from 4–8 May 2026, the inaugural 

week brought together philanthropists, 

volunteers, businesses, charities, 

community foundations, advisers and 

community leaders – with the goal of 

making giving feel accessible to everyone.

More than 1,200 people registered across 

17 events, alongside a statewide media and 

marketing campaign that reached more 

than 18 million people. 87% of attendees left 

SA Giving Week intending to take at least 

one concrete giving action, and more than 

three in four said they would recommend the 

week to others. The week also sparked new 

conversations around long-term community 

investment, with the establishment of 

new philanthropic structures, funding 

conversations and philanthropic 

memberships emerging as a direct result.

We are grateful to the many individuals and 

organisations who helped bring this vision  

to life. In particular, we thank Her Excellency 

the Honourable Frances Adamson AC, 

Governor of South Australia, and Mr Rod 

Bunten, for hosting the official launch at 

Government House, and the Honourable 

Peter Malinauskas MP, Premier of South 

Australia, and the South Australian 

Government for its $250,000 commitment 

to support SA Giving Week over the next 

two years.

Special thanks to our founding philanthropic 

supporters – the Ana and Christopher  

Koch Foundation, Burton Foundation,  

Day Family Foundation, Nunn Dimos 

Foundation, Minderoo Foundation and 

Lanyon Foundation.

We also acknowledge the volunteer SA 

Giving Week Committee – Sophie Doyle 

(Foundation SA), Jodi Farley (Philanthropy 

Australia), Kate Stock (Day Family 

Foundation), Hannah Kothe (Creative 

Australia) and Nikki Hamdorf – whose 

commitment, passion and energy were 

instrumental in bringing the week to life.

Thank you also to creative partners Brighter 

and communikate et al, our event partners, 

ambassadors, speakers and volunteers, 

whose generosity and support made the 

inaugural week possible.

This report captures the impact of the 

inaugural SA Giving Week and provides 

a foundation for future years as we 

continue building a stronger culture of 

giving across South Australia, alongside 

the many individuals and organisations 

already working to inspire generosity and 

strengthen philanthropy across our state. 

Looking ahead to 2027, priority areas 

include expanding regional participation, 

engaging schools and younger generations, 

building on the success of the Friday 

signature events, and continuing to grow  

the GiveSA platform. 

We’re also thrilled to share that Australian 

businessman and philanthropist Rupert 

Myer AO will join us next year as keynote 

speaker for the SA Giving Week luncheon  

on Friday, 7 May 2027.

Thank you for being a part of the first  

SA Giving Week and for helping build a 

lasting statewide movement. We look 

forward to seeing you next year!

 
Kay Burton, Founder

On behalf of the SA Giving Week Committee: 

Sophie Doyle, Jodi Farley, Hannah Kothe, 

Kate Stock and Nikki Hamdorf

On behalf of the inaugural SA Giving Week Committee, thank you to everyone who 
supported, participated in, and believed in the vision for our first SA Giving Week.

First planning meeting for SA Giving Week L-R: Hannah 
Kothe, Mallory Larcombe, Nikki Hamdorf, Ana Koch, 
Ben Murray, Kay Burton, Amy Bredon, Christopher 
Koch, Bec Tape, Ben Smeaton, Julian Burton, Jodi 
Farley, Geoff Day, Kate Stock, Sophie Doyle.

SA Giving Week Committee at the Government House Launch L-R: Kay Burton, The Hon. Katrine Hildyard MP, 
Hannah Kothe, Jodi Farley, Her Excellency the Honourable Frances Adamson AC, Governor of South Australia, 
Sophie Doyle, Kate Stock, Nikki Hamdorf.
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Brand Story

South Australia has a quietly generous spirit. SA creative agency 

Brighter built the SA Giving Week brand to bring that spirit into 

the light. The aim was to make generosity feel visible, celebrated 

and within reach for every South Australian, not just those already 

engaged in philanthropy.

The brand mark combines the shape of South Australia with a 

speech bubble – a visual reminder that generosity starts with 

conversation. The visual language uses transparency and layering 

to reflect what happens when philanthropy meets community: more 

good becomes possible, and the whole state shines a little brighter.

That idea – that giving is something we do together, and that it 

compounds – runs through everything SA Giving Week stands for.

For its inaugural year, SA Giving Week needed more than a logo.  
It needed an identity that could carry a long-term movement. 

=+
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Our Reach

This section captures the full picture of SA Giving Week’s reach in 2026: who 
participated, how many people we connected with through events and media, 
and how far the message of giving travelled across South Australia and beyond.

Across the week, SA Giving Week delivered a diverse program of events and 
conversations designed to explore generosity from multiple perspectives.

Events

17 events

47 speakers  
(16 from interstate)

39 event partners 
and supporters

1,200 registrations  
(500 unique)

3 reports 
launched
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Activating Philanthropy: Navigating South Australia’s 
Giving Landscape 
Equitable Philanthropy, Strategic Grants, Art Gallery SA

Female Funders Networking Event 
Equitable Philanthropy, LGT Wealth Management

SA Giving Week Launch at Government House 
Her Excellency, the Honourable Frances Adamson AC, 

Governor of South Australia

Mastering Philanthropy for Professional Advisers 
Australian Philanthropic Services, HWLE Lawyers

Wealth & Legacy in Action Dinner
Private Wealth Network, Catapult Wealth

Profit for Good: What Happens When You Give  
It All Away 
The Life You Can Save, Give Industries, Stone & Chalk

Morgan Stanley Report Launch: The Future of  
Giving – How Australia’s Next Generation is  
Redefining Philanthropy 
Morgan Stanley, South Australian Museum

Bridging Generations: Wealth, Communication  
and the Future of Giving 
communikate et al, SA Philanthropy Network, Adelaide Zoo

Discover GiveSA: The Ultimate Matchmaker 
SA Philanthropy Network, Adelaide Zoo

Rockefeller Philanthropy Advisers Workshops
Philanthropy Australia, Fay Fuller Foundation,  

SkyCity Adelaide

State of Philanthropy Insight Series 
Philanthropy Australia, Fay Fuller Foundation,  

SkyCity Adelaide

Generous South Australians Impact100 SA Member Event
Impact100SA, The Mill

Generosity and Giving: The Ultimate Longevity Hack 
Baker Young – Capital Haus

SA Giving Week Signature Event: Philanthropy Showcase 

SA Giving Week Luncheon: In Conversation with  
Darrell Wade 
Australian Ethical, Philanthropy Australia

Preview Screening of Life Could Be a Dream 
Minderoo Foundation

Events included:
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Our Reach Continued

Events

“In a world where so many 
events can start to feel 
predictable, SA Giving Week 
felt completely different – bold, 
relevant, refreshingly real and 
tuned in to the conversations 
that matter right now. The kind 
of initiative that leaves you 
inspired, challenged…and already 
counting down to next year!” 
Rajini Vasan, Fundraising, Partnerships, 

Governance, Treasure Boxes
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Philanthropy Showcase

The Philanthropy Showcase was the signature 
event of SA Giving Week 2026 – a curated 
morning of learning, conversation and 
connection for funders, advisers, business 
and community leaders, hosted by Jessica 
Adamson at the Adelaide Festival Centre.

The Showcase featured a keynote from John McLeod 

(JBWere) on philanthropy trends, structured giving and 

the intergenerational wealth transfer, alongside a rapid-fire 

speaker session and interactive workshops led by leading 

voices in philanthropy, business and community impact.

More than 130 people attended, selecting the topics 

they were most interested in exploring. Interest 

spanned a broad range of giving themes:

   Community Foundations 		  24.3%

   Structured Giving	 		  22.2%

   Collective Giving		  	 20.7%

   Corporate Giving	 		  20.7%

   Volunteering 		  		  12.1%

24+22+21+21+12+IAttendees 
per theme
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Philanthropy Showcase

Our Reach Continued

Foundations of Philanthropy and Structured Giving
Peter Peacock (Australian Philanthropic Services) and John 

McLeod (JBWere)

Community Foundations
Georgie McKay (Community Foundations Australia) and  

Sophie Doyle (Foundation SA); Panel - Jason Wallace  

(Stand Like Stone), Amy Heinicke (Foundation Barossa), 

Leeroy Bilney (Spinifex Foundation SA) and Michael Cornish 

(Adelaide Hills Foundation)

Giving Circles and Collective Giving
Kathryn House AM (Impact100 SA & Young Impact) and  

Kiah Elsworthy (10X10 Philanthropy)

Corporate Giving
Sascha Detmold (Detmold Group) in conversation with Heidi 

Crawford (CMV Group), Alison de Kleuver (Kain Foundation) 

and Adrian Cerchez (ChemSupply Australia)

Volunteering
Hamilton Calder (Volunteering SA & NT) and Gary Bowman 

(FreddyMatch)

Breakout sessions included:
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The Showcase was framed by two  
additional events:

Generosity and Giving: The Ultimate Longevity Hack,  

a breakfast featuring international speaker and 

acclaimed psychologist Patrycja Slawuta (60 attendees); 

and a keynote luncheon with Darrell Wade – Chair of 

Philanthropy Australia and Co-Founder of Intrepid Travel, 

in conversation with Jessica Adamson (130 attendees). 
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Media

Our Reach Continued

Making giving visible was central to SA Giving Week – celebrating generosity, 
normalising it, and sharing inspiring stories from across South Australia. 
Through media coverage, storytelling and digital channels, the week reached 
well beyond its event venues and across the state.

20 17 52

8.2k18.2m

ambassadors stories of 
generosity

media 
mentions

new website 
visitors

people 
reached

$346,178
advertising value equivalent

$1,038,534
total PR value
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Coverage spanned print, broadcast and online, with radio 

pickup across ABC South East SA, Eyre Peninsula, Riverland, 

and North & West SA – reflecting genuine statewide reach 

beyond the Adelaide metropolitan area. Jessica Adamson’s 

column and a feature story on Afghan refugee and Stand Like 

Stone scholarship recipient Ejaz Nijadi, originally published in 

The Advertiser and AdelaideNow, was republished by eleven 

national outlets including The Courier Mail, Herald Sun and 

Daily Telegraph, extending SA Giving Week’s reach well  

beyond state borders.

Alongside the media campaign, 17 original “stories of 

generosity” were published on the SA Giving Week website, 

profiling the breadth and diversity of generosity across 

South Australia – from First Nations education initiatives and 

Limestone Coast scholarships to arts organisations, rural 

health programs and community foundations in the Barossa 

and Eyre Peninsulas. These stories now form a permanent 

library of content and will provide a foundation for the 2027  

SA Giving Week campaign.

As part of the campaign, SA Giving Week creative partner, 

communikate et al, also secured $80,000 worth of pro 

bono out-of-home media support from Claude Outdoor and 

oOh!media. This contributed to increased visibility across  

key metropolitan locations, particularly within Adelaide CBD, 

inner metro areas and high traffic retail environments.

The campaign was also supported by a number of external 

organisations that helped amplify the message of SA Giving 

Week, including the South Australian Business Chamber, Family 

Business Association, Leaders Institute of South Australia, 

Committee for Adelaide, She Gives, Australia Day Council of 

South Australia, Fundraising Institute of Australia and Social 

Impact Hub, as well as many local businesses, charities and 

community organisations that helped spread the word  

through their own networks and social media channels.

13



Cross-sector Connection GiveSA Platform

SA Giving Week served as a major driver of 
engagement with GiveSA. It is a dedicated 
giving platform operated by the SA 
Philanthropy Network connecting charities  
and donors and increasing awareness of  
giving and of specific charitable projects  
and organisations. 

Our Reach Continued

A core aim of SA Giving Week was to bring 
together people who might not ordinarily 
connect. This year’s participant mix reflected 
that ambition, with attendees representing 
a diverse mix of philanthropic foundations, 
charities, advisers, businesses, government 
and community organisations.

49+17+13+11+3+7+IAttendees 
by sector

Note: this breakdown reflects only the 

approximately 31% of registrations where an 

organisation type was recorded, and should be 

read as indicative rather than representative of 

the full participant mix. Improving how we collect 

and record audience data is a priority for 2027.

61

1.4k

‘clicks’ so far on  
GiveSA Donate Now 
buttons on website

new website visitors

72 projects profiled and  
2 new funds listed

   Foundation / Philanthropy		  48.6%

   Charity / NFP	 			   17.4%

   Adviser / Professional Services	 	 12.8%

   Corporate / Business	 		  11.0%

   Government / Education 	 	 3.4%

   Other			   	 6.8%
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Tools and Resources

The SA Giving Week website features information on 

different ways to give from supporting a cause or joining a 

giving circle, to community foundations, volunteering and 

structured philanthropy, alongside opportunities to get 

involved through hosting events, becoming a partner or 

helping spread the word.

Beyond the events and media campaign, 
SA Giving Week also provided practical 
tools and resources designed to help 
people share the campaign and continue 
their giving journey beyond the week itself.

44 individual resources, 
presentations and reports 
were shared from local 
and national experts
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Our Impact

This section includes data from the SA Giving Week attendee survey,  
along with reflections shared by participants from across the week.

70% have a clearer 
understanding of 
how they can give

80% made connections they 
want to stay in touch with

65% feel clearer on how 
they want to give

67% feel better 
equipped to give

62%
learnt about a South 
Australian charity or 
project they weren’t 
already aware of

77% now know where to 
access more information 
about giving

77% are more excited 
about giving

87% of respondents intend to take at 
least one concrete action as a result 
of attending a Giving Week event 
(includes donating, volunteering, 
or establishing a more structured 
approach to philanthropy)!

Post-event surveys collected from attendees across SA Giving 

Week events reveal a consistent and encouraging picture:  

people left more aware, more motivated, and more connected  

than when they arrived.

This data reflects the immediate impact of SA Giving Week 

2026, but we know the full picture will take time to emerge. The 

connections made, conversations started and intentions formed 

during the week are only the beginning. In the months ahead, we 

anticipate advisers having more conversations with clients about 

giving, donors establishing new philanthropic structures, charities 

building stronger relationships with funders, and more South 

Australians discovering the joy and meaning of generosity. Over the 

longer term, our ambition is a South Australia where giving is part 

of everyday life — where total philanthropic investment grows year 

on year, where community organisations are better resourced, and 

where a culture of generosity is woven into the fabric of our state.

SA Giving Week 2026 Impact Report



“I had always thought my personal philanthropy was 
something for ‘future me’. While I already give a lot 
of my time and support causes financially where 
I can, SA Giving Week reminded me that creating 
impact shouldn’t be deferred to some later stage of 
life. It inspired me to take action now, not only to live 
the values I speak about every day, but to role model 
generosity and community for my children in the 
present, not the future. That mindset shift played 
a significant role in my decision to establish a sub-
fund with Foundation SA. I chose Foundation SA 
because they can help me create a bigger and more 
meaningful impact over time, while also guiding me 
to give in a more thoughtful and purposeful way.”

Kerin Hayden 
Head of Development and  
Partnerships, Flinders Foundation

“SA Giving Week provided a unique opportunity 
to demonstrate the increasingly powerful role of 
place-based community foundations like Stand 
Like Stone and showcase our important place in 
the philanthropy ecosystem to galvanise positive, 
long-term social impact. The compelling calendar of 
events for SA Giving Week allowed representatives 
from regional areas to engage with leaders from 
across the state and sector in Adelaide, forming 
new connections, learning, identifying collaboration 
opportunities and advocating to increase giving so 
we can all contribute to a better tomorrow.”

Jason Wallace 
Chief Executive Officer,  
Stand Like Stone Foundation

Reflections from participants

Donors

For donors, SA Giving Week offered a rare opportunity to connect, 
learn and explore new ways of giving, from first-time givers to those 
looking to deepen or structure their philanthropic impact.

“SA Giving Week was a wonderful opportunity to 
connect with people passionate about community 
impact and collective giving. We even welcomed 
several new members and membership renewals  
as a direct result of the event.”

Kathryn House AM 
Chair, Impact 100 SA

“SA Giving Week opened my eyes to the possibility 
of creating a more structured pathway for giving 
back through a future family foundation to support 
causes close to our hearts. It gave us the opportunity 
to think carefully about how we want to give as a 
family, rather than making rushed decisions around 
end of financial year. It also sparked important 
conversations about building a more intentional  
and intergenerational approach to philanthropy.  
Just as valuable were the connections and  
networks we built throughout the week.”

Susila Palaniappan
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Our Impact Continued

“Being involved in SA Giving Week provided a 
valuable opportunity to strengthen awareness of 
structured giving with potential donors and their 
professional advisers. We had many meaningful 
conversations throughout the week, creating 
strong prospects for future collaboration and 
philanthropic impact. I also gained valuable 
insights into the challenges and opportunities 
facing others across the philanthropic sector 
and left feeling inspired to explore new ways 
to collaborate and grow giving across South 
Australia. We have established one Private 
Ancillary Fund off the back of the masterclass, 
and we are engaging with two other professional 
advisers with potential clients.”

Kate Bowditch 
Partnerships & Development,  
Australian Philanthropic Services

“It was a pleasure to be part of SA Giving Week 
and to launch our Future of Giving report alongside 
such a thoughtful and engaged community. At 
Morgan Stanley Wealth Management, we’re 
seeing a real shift in how the next generation is 
approaching philanthropy. It’s more intentional, 
more hands‑on, and deeply connected to personal 
values and purpose. What stood out across the 
week was the quality of the conversations with 
donors, advisers and not‑for‑profits all leaning 
into how we can do this better together. We’re 
optimistic about the role South Australia can play 
in shaping the future of giving, and excited to 
continue supporting clients and communities as 
this next generation steps into philanthropy.”

Clementine Lucas 
Head of Not-for-Profit and  
Philanthropic Services,  
Morgan Stanley Wealth Management

As a result of attending a Giving 
Week event, 69% of advisers felt 
more confident talking to clients 
about giving.

Advisers

Professional advisers (e.g. accountants, financial planners, lawyers, and 
wealth managers) are a critical conduit for structured and strategic giving.  
SA Giving Week included dedicated programming to support this audience.

SA Giving Week 2026 Impact Report



Charities

For charities and not-for-profits, SA Giving Week offered both 
visibility and connection. It was a chance to tell their story and  
build new relationships with potential supporters.

91% of charity representatives 
said SA Giving Week increased 
their knowledge of philanthropy.

68% now feel more confident 
securing philanthropic funding.

“It was a powerful way to begin the week, with 
Catherine Brooks from Equitable Philanthropy 
and Jayne Wasmuth from Strategic Grants 
sharing strategic, data-led insights. One of my 
biggest learnings from SA Giving Week was just 
how unique the South Australian philanthropic 
landscape really is. It was incredibly refreshing to 
see a deep dive into SA-specific giving data and 
be reminded that here, relationships, trust and 
authentic place-based impact often matter  
more than scale. My biggest takeaway was  
that philanthropy in South Australia is deeply 
personal, and long-term relationships remain  
the foundation of meaningful giving.” 

Emily Drewniak 
Philanthropy Executive South  
Australia, Bush Heritage Australia

“SA Giving Week reframed what’s possible for our 
sector, and where we are headed. After a few years 
where the ground has felt unsteady, government 
funding tightening, donor behaviour shifting, the 
cost of doing good work rising, being in a room of 
people thinking honestly and generously about the 
future was grounding. It reminded me we are not 
alone, and that there is a real, hopeful path forward. 
But more than any single session, what SA Giving 
Week meant to me was the people. Philanthropists, 
community foundation leaders and fellow 
fundraisers, showing up willing to share what 
they’re learning and where they’re stuck. That kind 
of generosity with insight, time and connection is 
rare and it’s the reason I left the week with sharper 
questions, a clearer strategy, and a handful of 
relationships that will shape how The Village Co. 
thinks about giving for years to come.  
I cannot wait for next year!” 

Stephanie Malan 
CEO, The Village Co.
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Our Impact Continued

Charities

“It’s a privilege to be involved in this event.  
As an organisation we wouldn’t be where 
we are today without 1000’s of hours of 
volunteering, generous funding support from a 
mix of private and corporate partners and some 
amazing philanthropic giving. We should never 
underestimate the power of giving - so many 
organisations start from humble beginnings and 
deliver big impact. Looking forward to seeing this 
week develop! Thanks to SA Giving Week for  
giving us the opportunity to showcase Fat  
Farmers: Rural Health Initiative.”

Richard Sheppy 
CEO, Fat Farmers

“Yesterday I attended the opening event for SA 
Giving Week, and it left me feeling both affirmed and 
inspired about how philanthropy is evolving within 
our state. In particular, the growth of more innovative, 
collective giving models that challenge us to rethink 
philanthropy and create opportunities for wider 
participation. It is also wonderful to hear that the 
State Government has announced this $250k 
commitment to amplify SA Giving Week - boosting 
statewide awareness and encouraging more South 
Australians to get involved. It reinforces the role 
we play as NFP leaders in unlocking philanthropy. 
No government can meet the full scale of need 
or opportunity in society on its own. That’s why 
collaboration between government, philanthropy, 
business and community is so critical - unlocking 
new ways to respond faster and expand impact.”

Fern Cargil 
Head of Fundraising,  
Women’s & Children’s  
Hospital Foundation, Adelaide

“It was an honour for Adelaide Youth Orchestras 
to be profiled as a part of SA Giving Week. 
Philanthropy plays such an important role in 
allowing AdYO to carry out its mission, and 
anything to help raise awareness of the high 
impact that giving can have for small youth arts 
organisations, is a positive thing.
We were fortunate to sign up a new annual  
chair supporter with our ‘Take Your Seat’ Chair 
Supporter Program, as a result of our visibility 
during SA Giving Week. This program allows  
AdYO to maintain an ongoing, meaningful 
relationship with our donors, and to bring them 
alongside our young musicians as they grow  
and develop their musical skills.”

Nic Jeffries 
Executive Director,  
Adelaide Youth Orchestras
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Event Partners

For event partners, SA Giving Week offered a platform to connect their own 
communities with the broader philanthropic conversation, and to play a 
direct role in building the culture of giving across South Australia.

“It was such a privilege to support SA Giving 
Week – both as a facilitator and as someone deeply 
passionate about building stronger connections 
between funders, advisers, and charities. The 
events created a genuine sense of collaboration, 
generosity, and momentum, and it was inspiring 
to see so many people united around creating 
meaningful impact.”

Catherine Brooks 
CEO, Equitable Philanthropy

“It was a great pleasure for The Mill to host the 
Impact 100 SA event as part of the inaugural 
SA Giving Week! The experience hearing from 
significant philanthropists and standing beside 
the cohort of Impact 100 donors was inspiring and 
uplifting. We enjoyed touring people around The 
Mill and sharing information about our artistic 
program and significant impacts on arts and 
culture in SA. Thank you for involving us in such 
a successful new initiative to encourage further 
giving in South Australia!”

Katrina Lazaroff 
CEO/Artistic Director of The Mill

Partners were more than just 
logistical contributors, they were 
co-creators of the week, bringing 
their own expertise and passion 
for philanthropy to every session 
they hosted or supported. 
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Insights and 
Plans for 2027

From the beginning, SA Giving Week was a 
community effort, conceived, organised and 
delivered by a volunteer committee drawn  
from across the sector. 

This model proved to be a strength, bringing together expertise 

from across the philanthropic sector and ensuring the week was 

shaped by people connected to the communities it was designed  

to serve. 

The quality of the experience was reflected in participant 

feedback — SA Giving Week achieved a Net Promoter Score of 

70, with an average event rating of 9.2 out of 10.

A key contributor to the week’s success was the deliberate 

focus on building a strong brand and marketing strategy 

from the outset. By creating a 

recognisable statewide identity 

and supporting it with an integrated 

media and marketing campaign, 

SA Giving Week reached well 

beyond event attendees, helping 

to build awareness, credibility and 

momentum for  

the initiative’s future growth.

The breadth of event formats 

was one of the week’s greatest 

strengths. From the formal 

Government House launch and 

high-profile luncheons to hands-on 

adviser workshops and community 

networking, the program created 

genuine points of entry for a wide 

range of audiences. 

Free attendance across all events was a deliberate decision and 

was made possible thanks to the generosity of our founding 

philanthropic supporters. We believe that making the events 

more accessible contributed significantly to participation levels.

The Friday signature events – the Philanthropy Showcase  

and the luncheon with Darrell Wade – were standout successes, 

drawing strong crowds and some of the most enthusiastic  

feedback of the week. Both will anchor future years.

Bringing in an international voice added a dimension that  

resonated deeply. As one committee member put it: 

Philanthropy Australia is already exploring whether its 

international roadshow can align with SA Giving Week 2027.

SA Giving Week 2026 met or exceeded the majority of the targets we  
set out to achieve, including participant numbers, media reach,  
event volume, national coverage and GiveSA platform registrations.  
These results give us a strong foundation and a clear baseline to  
measure growth against in 2027. 

“I absolutely loved Patrycja 
Slawuta’s presentation on 
generosity and giving  
 – I’d love to see another 
international speaker next 
year, as I think it brings in 
a different perspective and 
experience in philanthropy.” 

What Worked
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Feedback

The response from participants was 
overwhelmingly positive - and their generosity 
in sharing honest reflections alongside that 
enthusiasm is something we’re grateful for.

Many attendees told us they would have loved more time to 

plan their participation across the week. Charities in particular 

noted that earlier promotion would help them integrate SA Giving 

Week with their own end-of-financial-year fundraising. For its 

inaugural year, SA Giving Week came together quickly, driven 

by the alignment of funding, speakers and partners. With a full 

year of lead time ahead of us, 2027 will allow even more South 

Australians to engage with the full program from the start.

At the Showcase, demand exceeded the format. As one 

committee member reflected: “It was evident that many people 

wanted to attend more than one breakout session – what a 

good problem to have.” In 2027, we’ll explore restructuring 

the Showcase to include rotating sessions so participants can 

experience more of the program.

One participant offered a 
challenge we take seriously: that 
SA Giving Week should reach out 
into unexpected communities 
and bring new people into the 
conversation, not just gather those 
already involved in giving. We 
share that ambition entirely and 
plan to expand the campaign into 
businesses, schools and regional 
communities with a particular 
focus on first-time givers.
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Insights and Plans for 2027 Continued

Plans for 2027

SA Giving Week will be held from 3–7 May 
2027, supported by a co-investment model that 
includes the South Australian Government’s 
$250,000 commitment across 2026/27 and 
2027/28, alongside renewed philanthropic 
support from our founding supporters.  
This shared investment provides a strong 
foundation for SA Giving Week’s continued 
growth and impact.

Our priorities for 2027 include:

Expanding participation across  
regional South Australia, so the  
week genuinely reflects and serves 
communities beyond Adelaide

Building on the early outcomes for  
advisers and giving vehicles – including 
a Private Ancillary Fund established, 
two further adviser engagements 
underway, and a new sub-fund established 
with Foundation SA – with targeted 
programming for accountants, financial 
planners and lawyers

Engaging schools and young people, 
including creating space for young  
South Australians already doing 
remarkable things in service and 
fundraising to share their stories with  
the wider philanthropic community

Continuing to grow the GiveSA platform  
as a year-round connection point  
between donors and South Australian 
charitable projects

Offering more sessions on community 
foundations, structured giving and 
corporate giving, to meet the strong 
demand we saw at the 2026 Showcase

Developing tailored resources and 
pathways to help charities, businesses  
and community organisations maximise 
the engagement and giving opportunities 
that SA Giving Week creates

We’re also thrilled to welcome Australian businessman and 

philanthropist Rupert Myer AO as keynote speaker for the  

2027 luncheon.

SA Giving Week was built on the belief that South Australia  

has extraordinary generosity within it, and 2026 proved that  

to be true. We invite everyone who was part of this first year  

to help us grow this movement. To find out more about 

partnering with SA Giving Week 2027, please contact us at  

info@sagivingweek.org.au.

SA Giving Week 2026 Impact Report
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Our Supporters

SA Giving Week 2026 would not have existed without the generosity 
of the people and organisations who made it possible. We want to 
acknowledge, with deep gratitude, the following individuals and 
organisations who donated their time and resources to help launch 
South Australia’s first Giving Week.

SA Giving Week 2026 Impact Report



SA Giving Week  
Committee Members
Kay Burton

Sophie Doyle

Nikki Hamdorf

Hannah Kothe

Kate Stock

Jodi Farley

Creative Partners
Brighter

communikate et al

Supporters
Ooh!media

Claude Outdoor

Social Impact Hub 

InDaily

Think Films 

Brenton Edwards

Tony Jarrett

SA Power Networks

James Anthony Consulting

Data Sagacity

Jam Factory

Embrace Collective

Ambassadors
Her Excellency,  
the Honourable  
Frances Adamson AC  
Governor of South Australia

The Hon Hieu Van Le AC  
35th Governor of  
South Australia

Rear Admiral the Honourable 
Kevin Scarce AC CSC RAN 
(retired)  
34th Governor of  
South Australia

The Honourable Peter 
Malinauskas MP  
Premier of South Australia

The Honourable Nat Cook MP  
Speaker of the House of 
Assembly; Founder Sammy D 
Foundation; Sam’s Mum

Ashton Hurn MP  
Leader of the Opposition 

Dr Jane Lomax-Smith AM  
Lord Mayor of Adelaide

Taryn Brumfitt  
2023 Australian of the Year

Jane Doyle OAM  
Philanthropist 

Jessica Stenson OLY  
Australian Olympian

Maggie Beer AO  
Culinary Icon

Nedd Brockman  
We Are Mobilise Champion

Hamish McLachlan  
Channel 7 

Hayley Pearson  
Adelady and Hello SA

Hugh van Cuylenburg  
The Resilience Project

Poppy Douglas  
Young Impact100 SA

Deb Edwards  
Lowitja O’Donoghue 
Foundation

Josh Rachele  
Adelaide Crows

Shaun Burgoyne  
Port Adelaide Premiership 
Player

Tess Madgen OLY  
Adelaide Lightning 

Event Partners
Jess Adamson

Darrell Wade

Volunteering SA/NT

Art Gallery of South Australia

Equitable Philanthropy

Strategic Grants

LGT Wealth Management

Australian Philanthropic 
Services

HWLE Lawyers

The Life You Can Save

Give Industries

Stone & Chalk

PWN

Catapult Wealth

Morgan Stanley

South Australian Museum

communikate et al

Adelaide Zoo

Philanthropy Australia

SkyCity Adelaide

Fay Fuller Foundation

Impact100 SA &  
Young Impact100 SA

The Mill

Baker Young, a Capital  
Haus Company

Australian Ethical

Taylor & Holmes

Volunteers
Max Burton

Archie Burton

Alexis Langman

Adelaide Doyle

Rosie Stock

Joseph Ianniello

National Giving Weeks
SA Giving Week is proud to 
support and collaborate with 
Giving Week initiatives across 
Australia that are working to 
grow a culture of generosity in 
their communities: 

Queensland Philanthropy Week

Greater Sydney Giving Week 

SA Giving Week Volunteers L-R: Archie Burton, Joseph Ianniello, 
Max Burton, Rosie Stock, Adelaide Doyle, Alexis Langman
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info@sagivingweek.org.au sagivingweek.org.au

Scan for resources 
and ways to give

SA Giving 
Week 2027,  

3–7 May

Save the Date 
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http://sagivingweek.org.au

